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Boys & Girls Clubs of America Launching Reading Rooms at 100 Clubs

$10,000 Grant from the Walmart Foundation Offers Boys & Girls Clubs of Central Florida and its
Universal Orlando Foundation Branch a “Bright Spot” Reading Room

Orlando, FL. (July 1, 2010) — The Universal Orlando Foundation Branch of Boys & Girls Clubs of Central
Florida has received a $10,000 grant to launch a new reading initiative that promotes both educational
and leisure reading for adolescents. The Walmart Foundation’s Bright Spot for Reading initiative for
adolescent readers will help create a reading center, provide training for staff and encourage relationships
to ensure the success of young members.

Nationally, the Walmart Foundation awarded Boys & Girls Clubs of America with $1.5 million to help
establish reading Bright Spots at 100 Clubs across the U.S.

Beginning July 1, 2010 the Bright Spot Reading Center will feature books geared at youth ages 11 to 15
and will include programming to encourage adolescents to read more and develop a more positive
attitude toward reading. Programming will include activities in drama, art and technology; field trips to the
neighborhood library and service learning projects in order to create reading opportunities in every area of
the Club.

In total, 53 members are participating in the program and the Universal Orlando Foundation Club’s core
youth development programs, including the education and career development program, will greatly
benefit from the new grant. In addition, the internal Torch and Keystone Clubs will greatly benefit from the
gift.

“The Walmart Foundation’s Bright Spot for Reading Initiative is essential in preparing youth for academic
and life success,” continued Betty McKinney, service director at the Universal Orlando Foundation
Branch. “We are grateful to The Walmart Foundation for the opportunity to create an environment that will
encourage and allow our youth to enjoy and develop an affinity for reading.”

In addition to the Club’s new Bright Spot Reading Center, Boys & Girls Clubs of America’s teen web site
www.myclubmylife.com will serve as a resource for the Club to promote the reading initiative; highlight
age-appropriate books and book reviews; and encourage teens and tweens to read more and share their
reading experiences with others. Boys & Girls Clubs of Central Florida will also strengthen existing and
develop new relationships with local libraries to enhance its programs and services.

Located at 5055 W. Raleigh St, Orlando, FL, the Universal Orlando Foundation Branch of Boys & Girls
Clubs of Central Florida provides program opportunities for hundreds of boys and girls each year. The
Club is open to children interested in joining the Club, learning more about The Walmart Foundation
Bright Spot for Reading Initiative or other youth programs. For more information please call 407-841-6855
or visit www.bgccf.org.
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About Boys & Girls Clubs of America


http://www.myclubmylife.com/

For more than 100 years, Boys & Girls Clubs of America (www.bgca.org) has enabled young people,
especially those who need Clubs most, to reach their full potential as productive, caring, responsible
citizens. Today, some 4,000 Boys & Girls Clubs serve more than 4.2 million young people through Club
membership and community outreach. Clubs can be found throughout the country and on U.S. military
installations worldwide, providing young people 6-18 years old with guidance-oriented character
development programs conducted by trained, professional staff. Key programs emphasize leadership
development; education and career exploration; community service; technology training; financial literacy;
health and life skills; the arts; sports, fithess and recreation; and family outreach. In a Harris Survey of
alumni, 57 percent said the Club saved their lives. National headquarters are located in Atlanta.

About Philanthropy at Walmart

Walmart and the Walmart Foundation are proud to support the charitable causes that are important to
customers and associates in their own neighborhoods. The Walmart Foundation funds initiatives focused
on education, workforce development, economic opportunity, environmental sustainability, and health and
wellness. From Feb. 1, 2009 through Jan. 31, 2010, Walmart and the Walmart Foundation gave more
than $512 million in cash and in-kind gifts globally, $467 million of which was donated in the U.S. To learn
more, visit www.walmartfoundation.org.
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